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We are the travel
magazine written
hy travelers

Real experiences full of inspiration
and authenticity, beyond the travel

guides.

Committed to the sector, we align our
tourism proposals with the values
that today's traveler seeks and that
we want to promote, a sustainable
tourism in time.




SIRENGIHS

A

AN
NN NS NN G B B S L S A

;wﬁamgmmmw

B

V.
mEEeaaR[AN
A7 A B R RR

GLOBAL INNOVATION QUALITY

We address a We are a 100% digital Our value is the We are the perfect All our contents are

Spanish-speaking and multi-device authenticity of our communication freely accessible

audience. media. stories and our channel between the including the
knowledge. industry and real subscription to our

OPEN/FREE ??

travelers. magazine.
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Men

53 %

Women e 47 O/

+ 55 years e 16 %

45-54 years cos—— )0 0/,
35-44 years cosss———— 25 %
25-34 years eomsssssssmmw 23 %

18-24 years e 7 0

“Fuente: Google Analytics 2019



SOURCE READERS / ORIGIN READERS 77

LATIN AMERICA UNITED STATES EUROPE

49,167, 32,907, 15,167, 2,007,



DIGITAL 360

We use all digital resources to make our
content accessible from anywhere and on
any device.

VIAJE A BERLIN, UNA CIUDAD QUE TRANSPIRA HISTORIA PATAGONIA ARGENTINA: AL MENOS UNA VEZ EN LA VIDA ISLA DE PASCUA, VIAJE HACIA EL ENIGMA —— -

Y SUS ALRE]

SUDAFRICA
ENCUENTRO
EN HERMANUS

TIBET

DOS SEMANAS EN EL TECHO DEL MUNDO
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In addition to ©
the magazine ca
and Press Reade




2.2K

DAILY
- | USERS

(0K

VISITORS

SITE magellan

04.57,

UNIQUE USERS

230.9K

PAGE VIEWS

PATAGONIA ARGENTINA: AL MENOS UNA VEZ EN LA VIDA ISLA DE PASCUA, VIAJE HATIA EL ENIGMA

e: Google Analyti



APP -

Magellan Magazine can
be read through the app

in a format optimized for - mgé‘a\fe

iPad and iPhone, 100% Y S

digital. ; 1, \
It allows you to easily , A
move between pages ‘/

and interact with our ~%

advertisers' websites.

pATING B

of our subscribers

‘Source: Apple Store 2019



SOCIAL MEDIA
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Videos Fotos Vermas v
Magollan

@magelan_mag

Larevista de ni3jes Qratulta 100% ogrial escrita por viajeros,  Descarga:
Eli#ad v iPhene: mopie co/105IG Online: bL.l

rag.cem E Se wid on diciembre ce

sobre las pr

Instagram

BE PUBLICACIONES

Fotss y wideos Me gusta

an_nag 18 may
e Mageitan nos lleva desde ef #Tibet, a #Calway,

ac ydesce alli a #Kenia, gara azabar ruta
. 5 Frao 0 Padilla Chacon Comparnte un Capitula
magellanmagazine  edwarperi O Sure sin Norts" @vaiefios

502 publicaciones 807 sequidores 847 sequidos

Mageilan
revista de viajes digital y gratuita escrita por viajeros. #ideviajeroavisjero
www.magellanmag.com

Sery GUARDADAS

2 ETIQUETADAS

an_nag - 22h
la suspensidn de vuelos directos con Espafia -

JFolcaia muntieae 1a suspersion de vielos dire...

a#wow_hungaty

Buscaren Twitter

éEres nuevo en Twitter?

Registrae anos

"4

Tal vez te guste

Cémara en Ruta
@camenruta

T TravelBloagenet

o TeelE

Fabrizio Rodilossi
fasbrite

Qué esta pasando

COVID .18 ) EU DIRESTO

Tweets de sutoridades de
Expah sobre coronavirus R

Tirdensa e Eapata
Fracaso

Tindenca o0 Eaah

Estada de Alarma

B Voowe Esa. O bae 3 hiras

Vuelven los pantalones

vaqueros gse sellevadban en

los 2000

Tindends an Espans

Barajas

8203 Tauets

Tarmines Poitica dv privacidad

formasdn di anunsos Més oftiane

0 Twitter




BRAND PARTNERSHIP

We focus on our sector, we do not want to
distract the reader with proposals that are not
related to travel.

We value the role that both companies and
institutions play in improving the traveler's
experience and we become an excellent
platform to reach the individual buyer.

We know the motivation that drives our
readers, their behaviors and based on it we
build our content and advertising strategy.
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ADVERTISING

In any digital platform:

Magazine e
Site v R “
Tablet Bt
Mobile

Social media

Content sponsorship

][] [»][w][N][=]

Traditional and innovative formatsg:leeelgelisleldemda[sRal=(=le [SReI M=ol

We know our readers and their befEN 1@V EIsSele =1 Nal=ia o] €S they a‘se how they search for
information, how often they refer (i




BRANDED CONTENT k&S

We specialize in strategy, content and digital. DE
We help brands achieve their positioning, .
reputation and influence objectives through NURIA
our branded content.

Vall de Nuria, referente medioambiental de los
Pirineas. es la puerta de entrada al Parque Natural de
las cabeceras del Ter y del Freser que ofrece un
turismo activo, de relax y para la familia,

Our writing, design and programming
departments work on the brand positioning
that our client needs.

We establish annual, one-time or single-
history agreements.

La estacion de Vall de Ndria se encuentra en la comarca del Ripollés (término municipal de Queralbs), a 2.000 m de altitud, y es tan singular que sélo
We increase our prescriptive power through g psetd e st el et el o v
the recommendation of our seal. el et etk s oo s i i e e g

We can design the content in the languages

required by the client. Novedades

* El nuevo servicio de Audio-guia:







